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Suicide Prevention Month  
From National Day Today, Updated on Jun 11, 2026 in Health by Ben Kaplan  

Suicide Prevention Month takes 
place throughout September, dedi-
cated to raising awareness and 
connecting individuals with life -
saving resources. Learn the warn-
ing signs, understand the risk fac-
tors, and discover how you can 
support those in need. Join the 
conversation, share vital infor-
mation, and help reduce the stig-
ma surrounding mental health 
challenges. 
 
Expected Suicide Prevention 
Month Deals 
Throughout Suicide Prevention 
Month, the focus shifts from com-
mercial deals to crucial fundraising 
and awareness initiatives. Organi-
zations like the American Founda-
tion for Suicide Prevention (AFSP) 
and The Jed Foundation (JED)  
partner with corporations for do-
nation drives, matching gift pro-
grams, and awareness campaigns. 
Many companies offer special mer-
chandise where a portion of pro-
ceeds benefits mental health chari-
ties. Look for local events such as 
walks, runs, and community gath-
erings that raise funds and foster 
connection. We will update this 
page with confirmed live initia-
tives as September approaches; in 
the interim, consider donating di-
rectly to a reputable mental health 
organization. 
 
Platform Guide for Suicide Preven-
tion Month 
LinkedIn 
Tag National Today (linkedin.com/
company/nationaltoday) and use 
#SuicidePreventionMonth. Share 
resources and professional in-
sights. 
X/Twitter 
Mention @NatlToday and use 
#SuicidePreventionMonth. Share 
real-time statistics, support hot-

lines, and personal stories. 
Facebook 
Mention National Today  
(facebook.com/nationaltoday) 
and use 
#SuicidePreventionMonth. Join 
community groups and share 
local event information. 
 
Social Media Tips for Suicide 
Prevention Month 
Individuals 
Educate yourself on the warning 
signs of suicide and how to offer 
support. Share crisis hotline 
numbers and participate in local 
awareness walks. 
Creators 
Produce sensitive and informa-
tive content that destigmatizes 
mental health conversations. 
Share personal stories of hope 
and recovery or interview mental 
health professionals. 
Brands 
Launch employee wellness pro-
grams, partner with mental 
health organizations for dona-
tion drives, or share resources 
with your audience to foster a 
supportive environment. 
 
Organizations & Brands for Sui-
cide Prevention Month 
1. American Foundation for Sui-

cide Prevention (AFSP) 
Founded in 1987, AFSP is a 
voluntary health organization 
dedicated to saving lives and 
bringing hope to those affect-
ed by suicide. They fund re-
search, create educational 
programs, advocate for public 
policy, and support survivors. 

2. 988 Suicide & Crisis Lifeline 
Launched in 2022, the 988 
Lifeline is a national network 
of local crisis centers that pro-
vides free and confidential 
emotional support to people 

in suicidal crisis or emotional 
distress 24 hours a day, 7 days a 
week. 

3. The Jed Foundation (JED) 
JED is a nonprofit that protects 
emotional health and prevents 
suicide for teens and young 
adults. They partner with high 
schools and colleges to 
strengthen mental health, sub-
stance misuse, and suicide pre-
vention programs. 

4. Crisis Text Line 
Founded in 2013, Crisis Text 
Line provides free, 24/7, confi-
dential crisis support via text 
message. It connects individuals 
in crisis with trained volunteer 
crisis counselors to help them 
move from a hot moment to a 
cool calm. 

5. National Alliance on Mental Ill-
ness (NAMI) 
NAMI is the largest grassroots 
mental health organization in 
the U.S. dedicated to building 
better lives for the millions of 
Americans affected by mental 
illness. They provide advocacy, 
education, support, and public 
awareness. 

6. Mental Health America (MHA) 
Founded in 1909, MHA is the 
nation's leading community -
based nonprofit dedicated to 
addressing the needs of those 
living with mental illness and 
promoting the overall mental 
health of all. They offer screen-
ing tools and resources. 

7. Starbucks 
While not a direct mental 
health organization, Starbucks 
has actively supported mental 
wellness initiatives, offering 
mental health benefits to em-
ployees and partnering with 
organizations to promote 
awareness and support within 

(Continued on page 4) 

https://nationaltoday.com/suicide-prevention-month/
https://nationaltoday.com/health-holidays/
https://nationaltoday.com/author/benjamin-kaplan/
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their communities. 
 
Suicide Prevention Month Hero 
Dr. Edwin S. Shneidman  (1918 – 
2009) was an American clinical 
psychologist and suicidologist, 
widely regarded as the 'father of 
suicidology.' He co -founded the 
Los Angeles Suicide Prevention 
Center in 1958 and developed the 
concept of 'psychache' to describe 
the unbearable psychological pain 
that often underlies suicidal be-
havior. His pioneering work trans-
formed the understanding and 
treatment of suicide, moving it 
from a moral or criminal issue to a 
public health concern. 
 
History of Suicide Prevention 
Month 
“I think suicide is sort of like cancer 
was 50 years ago. People don ’t 
want to talk about it, they don ’t 
want to know about it. People are 
frightened of it, and they don’t un-
derstand, when actually these is-
sues are treatable.” ‒ Judy Collins. 
 
In recent years, society has become 
more open and receptive to discus-
sions and conversations on suicide. 
However, there is still a stigma sur-
rounding it and, with suicide rates 
increasing, it still means that the 
right help is not reaching people on 
time and we have a long way to go. 
It’s one of the fastest-growing epi-
demics around the world ‒ ap-
proximately 44,000 people in the 
U.S. alone commit suicide each 
year. 
 
All of us play a role in both perpet-
uating the causes of- and prevent-
ing suicide. Every year on National 
Suicide Prevention Month in Sep-
tember, mental health advocates, 
survivors, friends and family, and 
mental health organizations across 
the country and around the world 
share their experiences and work 

(Continued from page 3) towards eradicating this most 
tragic act. 
 
Suicidal thoughts can plague an-
yone regardless of age, gender, 
or social status. Commonly 
linked to depression, there is no 
foolproof indicator of suicidal 
tendencies. Many people suffer-
ing from depression or suicidal 
thoughts cover them up quite 
well. Such was the case with be-
loved comedian Robin Williams, 
who committed suicide at the 
age of 63 in August 2014. 
 
Originally established in 1979 as 
a support group by family mem-
bers of individuals diagnosed 
with mental illness, the National 
Alliance On Mental Illness is a 
United States -based organiza-
tion that serves as a resource on 
this highly taboo topic. NAMI 
helps those affected by suicide, 
assists with sourcing effective 
treatment services, and raises 
awareness for educating others 
on its prevention. 
 
If you or someone you know is in 
an emergency, call The National 
Suicide Prevention Lifeline  at 
800 -273-TALK (8255) or call 911 
immediately. 
 
Suicide Prevention Month time-
line 
1958 - A Suicide Prevention Cen-
ter Opens 
Thanks to funding from the U.S. 
Public Health Service, the first 
suicide prevention center opens 
in Southern California. 
1970 - A Suicide Prevention Task 
Force is Created 
The National Institute of Mental 
Health assembles a task force in 
Phoenix to discuss the status of 
suicide prevention in the coun-
try. 
2001 - Crisis Centers are Estab-
lished Nationally 

The Substance Abuse and Mental 
Health Services Administration 
(SAMHSA) creates the country ’s 
first program aimed at serving all 
persons at risk of suicide in the U.S. 
via local, certified crisis centers. 
2004 - A Youth Suicide Prevention 
Grant Program is Passed 
The Garrett Lee Smith Memorial 
Act creates the first grant program 
that specifically aids in suicide pre-
vention. 
2012 - U.S. Creates Long-Term Pre-
vention Plan 
It's called the National Strategy for 
Suicide Prevention and concludes 
that the goal of saving lives can 
only be achieved through a series 
of coordinated steps. 
 
How Businesses Can Celebrate Su-
icide Prevention Month 
Local businesses can play a crucial 
role in Suicide Prevention Month 
by fostering a supportive environ-
ment for employees and custom-
ers. Consider hosting mental 
health awareness workshops, 
providing access to mental health 
resources, or partnering with local 
non-profits for donation matching 
programs. Restaurants and cafes 
can offer a ‘Pay It Forward’ option 
for a coffee or meal, allowing cus-
tomers to support someone in 
need, while retail stores can dedi-
cate a portion of sales to a mental 
health charity. Emphasize that 
every action, big or small, contrib-
utes to a culture of care and reduc-
es stigma. 
 
By The Numbers 
30% – the percentage increase in 
the rate of death by suicide in the 
U.S. between 2000 and 2016. 
50% – the percentage increase in 
suicides among girls and women 
between 2000 and 2016. 
10 – the ranking of suicide as the 
leading cause of death in the U.S. 
47,511 – the number of Americans 

(Continued on page 5) 

https://wisevoter.com/state-rankings/suicide-rates-by-state/
http://www.suicidepreventionlifeline.org/GetHelp/LifelineChat.aspx
http://www.suicidepreventionlifeline.org/GetHelp/LifelineChat.aspx
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who died by suicide in 2019. 
1.38 million – the number of sui-
cide attempts in the U.S. in 2019. 
13.93 – the age -adjusted suicide 
rate per 100,000 individuals. 
3.63 – the number of times by 
which more men committed sui-
cide than women in recent years. 
69.38% – the percentage of white 
males who accounted for suicide 
deaths in 2019. 
50.39% – the percentage of all sui-
cides by firearms. 
93% – the percentage of Americans 
surveyed who think suicide can be 
prevented. 
 
Suicide Prevention Month FAQs 
1. When is Suicide Prevention 

Month? 
Suicide Prevention Month 2026 
runs throughout September, 
from Tuesday, September 1, to 
Wednesday, September 30. It’s 
a critical time to unite and raise 
awareness for mental health. 

2. How many people are affected 
by suicide? 
According to recent data, there 
are an average of 123 suicides 
each day in the U.S., making it 
the tenth leading cause of death 
overall. For ages 25-34, it’s the 
second leading cause, and for 
ages 15-24, it’s the third leading 
cause. 

3. What is the goal of Suicide Pre-
vention Month? 
The primary goal of Suicide Pre-
vention Month is to raise public 
awareness about suicide, edu-
cate communities on prevention 
strategies, and connect individ-
uals at risk with vital resources. 
It aims to reduce stigma and 
encourage open conversations 
about mental health. 

4. What is the significance of the 
yellow ribbon for suicide pre-
vention? 
The yellow ribbon has become a 
widely recognized symbol for 

(Continued from page 4) suicide prevention, often as-
sociated with the ‘Yellow Rib-
bon Program. ’ It represents 
hope, support, and the mes-
sage that those struggling are 
not alone, encouraging them 
to seek help. 

 
How to Observe Suicide Preven-
tion Month 
1. Spread the message 

Throughout Suicide Preven-
tion Month, it’s extremely im-
portant to spread awareness, 
take time to reach out to 
those in need and help people 
understand the severity of 
this cause. How? Hand out 
Suicide Prevention pins, start 
a campaign, and share stories 
of hope on social media. 

2. Volunteer at a crisis center 
Provide support by volunteer-
ing at a crisis center in your 
area. Although this is some-
thing that can be done year -
round, Suicide Prevention 
Month is the perfect time to 
get started. Check out the Na-
tional Suicide Prevention Life-
line, an organization that of-
fers free and confidential 
emotional support 24/7 to 
those in crisis or emotional 
distress. 

3. Record a supportive video 
This is an easy option that 
doesn’t cost money or time, 
so anyone can do it. Simply 
record a 15-30 second video 
promising your friends to lis-
ten to anything they need to 
say. Then, use the hashtags 
#suicideispreventable 
#800273TALK #LETITOUT.  

 
5 No-nonsense Tips To Help Some-
one In Crisis 
1. Ask direct questions 

Even though it's hard, ask a per-
son directly if they ’re thinking 
about suicide. 

2. Listen to their answers 
People with suicidal thoughts 
often feel alone, so be sure to let 
them know that you care deeply 
about what they have to say. 

3. Do a safety check 
If you're concerned for their 
well-being, try removing any-
thing they could use to harm 
themselves, such as alcohol, 
drugs, medications, weapons, 
and even access to a car. 

4. Don't keep this a secret 
Let them know you’ll help come 
up with a plan that involves 
telling a professional who can 
utilize the many services and 
resources available to help. 

5. Ensure they seek professional 
help 
Unless you work in the mental 
health industry, it's important 
to suggest they seek additional 
help from other people, such as 
a doctor, counselor, psycholo-
gist or social worker. 

 
Why Suicide Prevention Month is 
Important 
A. It promotes awareness 

Suicide prevention organiza-
tions aim to decrease suicides 
by 20 percent over the next sev-
en years. In order to do this, 
they're making a conscious ef-
fort to talk about suicide ‒ its 
warning signs, how to prevent 
it, how to discuss it, etc. —  in 
school, at the workplace, and in 
politics. 

B. It starts a dialogue 
There's a stigma connected to 
suicide, so too often it's not 
talked about —  and those who 
suffer from it feel they can't dis-

(Continued on page 6) 
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cuss it. Suicide Prevention 
Month helps to destigmatize 
this mental illness and promote 
conversation. 

C. It initiates change 
Thanks to Suicide Prevention 
Month, approaches to suicide 
are beginning to change. For 
example, schools and workplac-
es are implementing new pro-
grams and even pop culture is 

(Continued from page 5) acknowledging it. For exam-
ple, the Netflix show “13 Rea-
sons Why” portrays the sever-
ity of suicide, the struggles 
leading to this tragic decision, 
as well as how it affects those 
left behind. The Action Alli-
ance for Suicide Prevention is 
using this platform to its ad-
vantage by turning the issues 
on the show into a national 
conversation. 

 

 

Pain Awareness Month  

Pain is something everyone feels. 
 
But for some people… 
• Pain never goes away 
• It affects daily life 
• It impacts mental health 
This is called chronic pain. 
 
And every year, we observe Pain 
Awareness Month. 
 
However, here’s the truth: 
Many people still don’t understand 
chronic pain. 
 
(From HopeForSpecial) 
 
September is Pain Awareness 
Month 
From International Association for the 
Study of Pain 
 
September is Pain Awareness 
Month, an annual campaign dedi-
cated to increasing understanding 
of pain, pain management, and the 
experiences of people living with 
pain. 
 
Pain Awareness Month was estab-
lished in 2001 through a coalition 
led by the American Chronic Pain 
Association. Today, organizations 
around the world use September to 
share reliable information, elevate 
lived experience, and advocate for 
better pain research, education, 
and care. 
 

Each September, IASP brings a 
global perspective to Pain 
Awareness Month by sharing 
evidence-based resources, cur-
rent research, educational op-
portunities, and perspectives 
from across the international 
pain community. 
 
Throughout September 2026, 
IASP will explore four connected 
ways the global pain community 
can strengthen understanding of 
pain and help translate that un-
derstanding into better research, 
education, and care. 

Week 1: Understand 
Week 2: Advocate 
Week 3: Partner 
Week 4: Advance 

 
Week 1: UNDERSTAND 
Better pain care begins with bet-
ter understanding. During the 
first week of Pain Awareness 
Month, explore neuropathic pain 
through the lens of the 2026 
IASP Global Year on Neuropathic 
Pain. Learn about its impact on 
people and communities, ad-
vances and challenges in diagno-
sis and treatment, the role of 
psychological and social factors, 
and priorities for future research. 
 
Resources 
• 2026 IASP Global Year on 

Neuropathic Pain 
• An Overview of Neuropathic 

Pain and Its Impact 
• What is Neuropathic Pain? A 

Guide for Patients 
• Identifying Neuropathic Pain in 

the Clinic: A Guide for Clinicians 
• Psychological and Social Factors 

in Neuropathic Pain 
• Challenges in Managing Neuro-

pathic Pain in Low- and Middle-
Income Countries 

• 2026 Global Year Education on 
PERC 

 
Week 2: ADVOCATE 
Effective pain care requires com-
munication, collaboration, and 
shared decision-making. 
 
This week focuses on practical 
ways people living with pain can 
participate in conversations about 
their health and care, as well as the 
responsibility of healthcare profes-
sionals to listen, validate lived ex-
perience, communicate clearly, 
and support people in identifying 
approaches that are meaningful to 
them. 
 
Explore resources that can help 
people prepare for healthcare con-
versations, strengthen partner-
ships with healthcare profession-
als, and develop supported self -
management skills. 
 
Resources 
• Living with Pain Resources 

(Continued on page 7) 

https://hopeforspecial.com/pain-awareness-month-a-complete-guide-to-chronic-pain-awareness-and-advocacy-2/
https://www.iasp-pain.org/advocacy/pain-awareness-month/
https://www.iasp-pain.org/advocacy/pain-awareness-month/
https://www.iasp-pain.org/advocacy/global-year/neuropathic-pain-2026/
https://www.iasp-pain.org/advocacy/global-year/neuropathic-pain-2026/
https://www.iasp-pain.org/resources/fact-sheets/an-overview-of-neuropathic-pain-and-its-impact/
https://www.iasp-pain.org/resources/fact-sheets/an-overview-of-neuropathic-pain-and-its-impact/
https://www.iasp-pain.org/resources/fact-sheets/what-is-neuropathic-pain-a-guide-for-patients/
https://www.iasp-pain.org/resources/fact-sheets/what-is-neuropathic-pain-a-guide-for-patients/
https://www.iasp-pain.org/resources/fact-sheets/identifying-neuropathic-pain-in-the-clinic-a-guide-for-clinicians/
https://www.iasp-pain.org/resources/fact-sheets/identifying-neuropathic-pain-in-the-clinic-a-guide-for-clinicians/
https://www.iasp-pain.org/resources/fact-sheets/an-overview-of-the-role-of-psychological-and-social-factors-in-neuropathic-pain/
https://www.iasp-pain.org/resources/fact-sheets/an-overview-of-the-role-of-psychological-and-social-factors-in-neuropathic-pain/
https://www.iasp-pain.org/resources/fact-sheets/challenges-in-managing-neuropathic-pain-in-low-and-middle-income-countries/
https://www.iasp-pain.org/resources/fact-sheets/challenges-in-managing-neuropathic-pain-in-low-and-middle-income-countries/
https://www.iasp-pain.org/resources/fact-sheets/challenges-in-managing-neuropathic-pain-in-low-and-middle-income-countries/
https://perc.iasp-pain.org/2026-global-year
https://perc.iasp-pain.org/2026-global-year
https://www.iasp-pain.org/resources/living-with-pain/
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• Partnering with Your Healthcare 
Professional to Prevent Pain: 
Information for Patients 

• Supported Self -Management: 
From a Lived Experience Per-
spective 

• Promoting Chronic Pain Self -
Management Education 

• Resources for Patients and Care-
givers 

 
Week 3: PARTNER 
People with lived experience bring 
essential knowledge to the study of 
pain. 
 
Meaningful partnership can help 
ensure that pain research asks rele-
vant questions, reflects the priori-
ties of the people it is intended to 
serve, and translates knowledge 
into practice more effectively. 
 
This week, learn how people with 
lived experience can contribute as 
partners across the research pro-
cess, from identifying priorities 
and developing research questions 
to study design, interpretation, 
dissemination, and knowledge 
translation. 
 
IASP’s Global Alliance of Partners 
for Pain Advocacy (GAPPA) brings 
together people with lived experi-
ence of pain, patient advocates, 
researchers, clinicians, healthcare 
providers, and other partners to 
strengthen the integration of lived 
experience across pain research, 
management, education, and ad-
vocacy. 
 
Resources 
• Global Alliance of Partners for 

Pain Advocacy (GAPPA) 
• Join GAPPA 
• Partnering with People with 

Lived Experience in Pain Re-
search 

• Integrating the Patient Voice in 
Pain Education and Research 

(Continued from page 6) • Incorporating the Lived Expe-
rience of Pain into the Study 
of Pain 

 
Week 4: ADVANCE 
Awareness becomes meaningful 
when knowledge leads to action. 
 
During the final week of Pain 
Awareness Month, explore op-
portunities to strengthen 
knowledge, exchange research, 
and advance pain care through 
continuing education and col-
laboration across disciplines and 
regions. 
 
IASP provides year-round oppor-
tunities for pain professionals to 
learn from current research and 
one another through the Pain 
Education Resource Center 
(PERC) , IASP publications, webi-
nars, and international scientific 
programming. 
 
On 24 September , the 2026 
Global Year continues with the 
free webinar Human-Centered 
Approaches to Neuropathic Pain: 
From Mechanisms to Translation, 
examining how human -based 
research can help translate 
mechanistic discoveries into 
clinically meaningful insights. 
 
The conversation continues in 
Bangkok at the 2026 World Con-
gress on Pain, 26–30 October, 
where the international pain 
community will come together 
to exchange research, explore 
developments in pain science 
and care, and build collabora-
tions across disciplines. 
 
Resources 
• IASP Pain Education Resource 

Center (PERC) 
• Human-Centered Approaches 

to Neuropathic Pain: From 
Mechanisms to Translation 

• 2026 World Congress on Pain 

• 2026 World Congress Scientific 
Program 

• 2026 World Congress Refresher 
Courses 

• PAIN 
• PAIN Reports 
• Pain Research Forum 
 
From Awareness to Action 
Pain Awareness Month is an op-
portunity to increase understand-
ing, but the work continues 
throughout the year. 
 
Understand pain through rigorous 
science. 
Advocate for meaningful participa-
tion in pain care. 
Partner with people whose lived 
experience can strengthen re-
search and education. 
Advance knowledge by learning, 
collaborating, and sharing evi-
dence across the global pain com-
munity. 
 
Together, these actions can help 
move the conversation about pain 
forward and support IASP ’s work 
toward better pain relief through-
out the world. 
 
Explore additional Pain Awareness 
Month information and resources 
from organizations working across 
the pain community, including: 
• Alleviate 
• American Academy of Pain 

Medicine 
• American Chronic Pain Founda-

tion 
• American Society of Anesthesi-

ologists 
• British Pain Society 
• Pain Week 
• U.S. Pain Foundation 
The opinions and resources shared 
by these organizations are their 
own and do not represent an 
adopted position or endorsement 
by IASP. 
 

(Continued on page 8) 

https://www.iasp-pain.org/resources/fact-sheets/partnering-with-your-healthcare-professional-to-prevent-pain-information-for-patients/
https://www.iasp-pain.org/resources/fact-sheets/partnering-with-your-healthcare-professional-to-prevent-pain-information-for-patients/
https://www.iasp-pain.org/resources/fact-sheets/partnering-with-your-healthcare-professional-to-prevent-pain-information-for-patients/
https://www.iasp-pain.org/resources/fact-sheets/supported-self-management-from-a-lived-experience-perspective/
https://www.iasp-pain.org/resources/fact-sheets/supported-self-management-from-a-lived-experience-perspective/
https://www.iasp-pain.org/resources/fact-sheets/supported-self-management-from-a-lived-experience-perspective/
https://www.iasp-pain.org/resources/fact-sheets/promoting-chronic-pain-self-management-education/
https://www.iasp-pain.org/resources/fact-sheets/promoting-chronic-pain-self-management-education/
https://www.iasp-pain.org/for/patients-caregivers/
https://www.iasp-pain.org/for/patients-caregivers/
https://www.iasp-pain.org/advocacy/global-alliance-of-partners-for-pain-advocacy-gappa/
https://www.iasp-pain.org/advocacy/global-alliance-of-partners-for-pain-advocacy-gappa/
https://members.iasp-pain.org/IASP/JoinRenew/IASP_GAPPA_Membership.aspx
https://www.iasp-pain.org/resources/fact-sheets/partnering-with-people-with-lived-experience-in-pain-research/
https://www.iasp-pain.org/resources/fact-sheets/partnering-with-people-with-lived-experience-in-pain-research/
https://www.iasp-pain.org/resources/fact-sheets/partnering-with-people-with-lived-experience-in-pain-research/
https://www.iasp-pain.org/resources/fact-sheets/integrating-the-patient-voice-in-pain-education-and-research/
https://www.iasp-pain.org/resources/fact-sheets/integrating-the-patient-voice-in-pain-education-and-research/
https://www.iasp-pain.org/publications/relief-news/article/the-iasp-global-alliance-of-partners-for-pain-advocacy-gappa-incorporating-the-lived-experience-of-pain-into-the-study-of-pain/
https://www.iasp-pain.org/publications/relief-news/article/the-iasp-global-alliance-of-partners-for-pain-advocacy-gappa-incorporating-the-lived-experience-of-pain-into-the-study-of-pain/
https://www.iasp-pain.org/publications/relief-news/article/the-iasp-global-alliance-of-partners-for-pain-advocacy-gappa-incorporating-the-lived-experience-of-pain-into-the-study-of-pain/
https://perc.iasp-pain.org/
https://perc.iasp-pain.org/
https://perc.iasp-pain.org/products/humancentered-approaches-to-neuropathic-pain-from-mechanisms-to-translation
https://perc.iasp-pain.org/products/humancentered-approaches-to-neuropathic-pain-from-mechanisms-to-translation
https://perc.iasp-pain.org/products/humancentered-approaches-to-neuropathic-pain-from-mechanisms-to-translation
https://worldcongressonpain.secure-platform.com/a/
https://worldcongressonpain.secure-platform.com/a/solicitations/103001/sessiongallery
https://worldcongressonpain.secure-platform.com/a/solicitations/103001/sessiongallery
https://perc.iasp-pain.org/2026-world-congress-on-pain-refresher-courses
https://perc.iasp-pain.org/2026-world-congress-on-pain-refresher-courses
https://journals.lww.com/pain/pages/default.aspx
https://journals.lww.com/painrpts/pages/default.aspx
https://painresearchforum.org/
https://alleviate.ac.uk/2024/09/02/september-is-pain-awareness-month/
https://painmed.org/september-pain-awareness-month-resources/
https://painmed.org/september-pain-awareness-month-resources/
https://www.acpanow.com/pain-awareness.html#/
https://www.acpanow.com/pain-awareness.html#/
https://www.asahq.org/advocacy-and-asapac/pain-awareness
https://www.asahq.org/advocacy-and-asapac/pain-awareness
https://britishpainsociety.org/resources/pain-awareness-month-2024/
https://www.painweek.org/media/news/awareness-action-driving-change-pain-care-2024
https://uspainfoundation.org/painawarenessmonth/


Volume 27, Issue 9  

 

08  

NACS News  

Spread the Word 
Help increase understanding of 
pain by sharing IASP resources 
with your colleagues, patients, stu-
dents, institutions, and communi-
ties. 
 

(Continued from page 7) Feature Pain Awareness Month 
in your organization’s newsletter 
or website, share educational 
resources with your professional 
network, or make evidence -
based information available in 
your clinic, classroom, work-
place, or community. 

National Food Safety Education Month  

This month take an active role in 
preventing foodborne illness, also 
known as “food poisoning. ” The 
Federal government estimates that 
there are about 48 million cases of 
foodborne illness annually ‒ that’s 
about 1 in 6 Americans each year. 
Each year, these illnesses result in 
an estimated 128,000 hospitaliza-
tions and 3,000 deaths. Following 
simple food safety tips can help 
lower your chance of getting sick. 
 
Safe Food Handling 
The food supply in the United 
States is among the safest in the 
world. However, when certain dis-
ease-causing bacteria or pathogens 
contaminate food, they can cause 
foodborne illness, often called 
“food poisoning.” The Federal gov-
ernment estimates that there are 
about 48 million cases of food-
borne illness annually – the equiv-
alent of sickening 1 in 6 Americans 
each year. And each year, these ill-
nesses result in an estimated 
128,000 hospitalizations and 
3,000 deaths. 
 
Know the Symptoms 
Consuming dangerous foodborne 
bacteria will usually cause illness 
within 1 to 3 days of eating the 
contaminated food. However, sick-
ness can also occur within 20 
minutes or up to 6 weeks later. 
Symptoms of foodborne illness can 
include: vomiting, diarrhea, and 
abdominal pain – and flu -like 
symptoms, such as fever, head-
ache, and body ache. 

 
Handle Foods Safely 
Although most healthy people 
will recover from a foodborne 
illness within a short period of 
time, some can develop chronic, 
severe, or even life -threatening 
health problems. In addition, 
some people are at a higher risk 
for developing foodborne illness, 
including pregnant women, 
young children, older adults, and 
people with weakened immune 
systems (such as transplant pa-
tients and individuals with HIV/
AIDS, cancer, or diabetes). To 
keep your family safer from food 
poisoning, follow these four sim-
ple steps: clean, separate, cook, 
and chill. 
 
CLEAN  
Wash hands and surfaces often 
• Wash your hands with warm 

water and soap for at least 
20 seconds before and after 
handling food and after us-
ing the bathroom, changing 
diapers, and handling pets. 

• Wash your cutting boards, 
dishes, utensils, and counter 
tops with hot soapy water 
after preparing each food 
item. 

• Consider using paper towels 
to clean up kitchen surfaces. 
If you use cloth towels, laun-
der them often in the hot cy-
cle. 

• Rinse fresh fruits and vegeta-
bles under running tap wa-
ter, including those with 

skins and rinds that are not 
eaten. Scrub firm produce with 
a clean produce brush. 

• With canned goods, remember 
to clean lids before opening. 

SEPARATE 
Separate raw meats from other 

foods 
• Separate raw meat, poultry, 

seafood, and eggs from other 
foods in your grocery shopping 
cart, grocery bags, and refriger-
ator. 

• Use one cutting board for fresh 
produce and a separate one for 
raw meat, poultry, and sea-
food. 

• Never place cooked food on a 
plate that previously held raw 
meat, poultry, seafood, or eggs 
unless the plate has been 
washed in hot, soapy water. 

• Don’t reuse marinades used on 
raw foods unless you bring 
them to a boil first. 

 
COOK 
Cook to the right temperature 
• Color and texture are unrelia-

ble indicators of safety. Using a 
food thermometer is the only 
way to ensure the safety of 
meat, poultry, seafood, and egg 
products for all cooking meth-
ods. These foods must be 
cooked to a safe minimum in-
ternal temperature to destroy 
any harmful bacteria. 

• Cook eggs until the yolk and 
white are firm. Only use reci-
pes in which eggs are cooked 

(Continued on page 9) 
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or heated thoroughly. 
• When cooking in a microwave 

oven, cover food, stir, and ro-
tate for even cooking. If there is 
no turntable, rotate the dish by 
hand once or twice during 
cooking. Always allow stand-
ing time, which completes the 
cooking, before checking the 
internal temperature with a 
food thermometer. 

• Bring sauces, soups and gravy 
to a boil when reheating. 

(Continued from page 8) CHILL  
Refrigerate foods promptly 

As measured with a food thermometer 

Food Type Internal temperature 
Beef, Pork, Veal, and Lamb 
(chops, roasts, steaks) 

145oF with a 3 minute rest time 

Ground Meat 160oF 

Ham, uncooked 
(fresh or smoked) 

145oF with a 3 minute rest time 

Ham, fully cooked 
(to reheat) 

140oF 

Poultry 
(ground, parts, whole, and stuffing) 

165oF 

Eggs Cook until yolk & white are firm 

Egg Dishes 160oF 

Fin Fish 145oF or flesh is opaque & separates easily with fork 

Shrimp, Lobster, and Crabs Flesh pearly & opaque 

Clams, Oysters, and Mussels Shells open during cooking 

Scallops Flesh is milky white or opaque and firm 

Leftovers and Casseroles 165oF 

Safe Minimum Internal Temperatures  

Report a Problem 
If you think that you or a family 
member has a foodborne illness, 
contact your healthcare provider 
immediately. To report a com-
plaint or adverse event (illness or 
serious allergic reaction), visit In-
dustry and Consumer Assistance. 
 
Test Your Safety Knowledge About 
Ready-to-Cook Foods 
 

Food Safety in Your Kitchen 
When you prepare meals and 
snacks for yourself, your family, 
and your friends, it is important 
to follow simple food safety tips 
to help prevent foodborne ill-
ness, also known as “food poi-
soning.” Whether you are a 
home cook, a professional chef, 
or a recipe writer, there are some 
easy steps you can take to help 
keep your food safe all the way 

from the grocery store to the kitch-
en table. 
 
On this page: 
Food Safe Shopping, Storage and 
Meal Prep 
Delicious and Healthy Recipes You 
Can Make at Home 
Resources for Recipe Writers 
Resources for Food Safety Educa-
tors 

(Continued on page 10) 

https://www.fda.gov/food/resources-you-food/get-assistance-fda-human-foods-program-hfp
https://www.fda.gov/food/resources-you-food/get-assistance-fda-human-foods-program-hfp
https://www.fda.gov/food/buy-store-serve-safe-food/test-your-safety-knowledge-about-ready-cook-foods
https://www.fda.gov/food/buy-store-serve-safe-food/test-your-safety-knowledge-about-ready-cook-foods
https://www.fda.gov/food/buy-store-serve-safe-food/food-safety-your-kitchen#Shopping
https://www.fda.gov/food/buy-store-serve-safe-food/food-safety-your-kitchen#Shopping
https://www.fda.gov/food/buy-store-serve-safe-food/food-safety-your-kitchen#Delicious
https://www.fda.gov/food/buy-store-serve-safe-food/food-safety-your-kitchen#Delicious
https://www.fda.gov/food/buy-store-serve-safe-food/food-safety-your-kitchen#Writers
https://www.fda.gov/food/buy-store-serve-safe-food/food-safety-your-kitchen#Educators
https://www.fda.gov/food/buy-store-serve-safe-food/food-safety-your-kitchen#Educators
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Social Media Toolkit 
 
National Food Safety Education 
Month Resources 
FDA has resources to help encour-
age you and your community to 
put food safety first. 
• Safe Food Handling – Follow 

these four key steps to food 
safety. 

• Food Safety in Your Kitchen – 
Get tips for food safe shopping, 
storage, and meal prep. 

• People at Risk of Foodborne 
Illness – Learn what groups are 
more at risk for foodborne ill-

(Continued from page 9) nesses. 
• Food Safety for Pregnant 

Women ­– Find food safety 
information for before, dur-
ing, and after pregnancy. 

• Everyday Food Safety for 
Young Adults – Learn about 
food safety whether you’re 
cooking at home, dining out, 
or eating ready-made meals 
on the go. 

• Education Resource Library 
– Find printable educational 
materials, videos, and more! 

• Continuing Medical Educa-
tion Program – Learn how to 
identify, treat, and report 

foodborne illness. 
• Science and Our Food Supply – 

Bring food science into your 
middle and high school class-
rooms. 

• Consumer Food Safety Educa-
tor Evaluation Toolbox and 
Guide – Get tips, tools, and ex-
amples to plan, develop, and 
evaluate food safety programs 
and activities. 

• Visit https://
www.foodsafety.gov for addi-
tional information on food safe 
practices. 

 
(From USFDA)

Navajo Code Talkers Museum Gets $20M in State Funding  
By Native News Online Staff, August 20, 2026 

Overview: 
--A long awaited Navajo Code 
Talkers Museum gets a boost from 
state funding.--  
 
A museum honoring the Navajo 
Code Talkers is moving forward 
with nearly $20 million in funding 
from the state of New Mexico. 
 
The Navajo Code Talker Museum 
will be built on the Navajo Prepar-
atory School’s campus, on Navajo 
Nation land in Farmington, N.M. 
Funding will cover the museum 
construction and development of 
exhibits on the language and lega-
cy of the Navajo Code Talkers. 
 
The Code Talkers were Native 
American men who served in 
World War I and World War II, 
and used their Native languages to 
send coded messages. Enemies 
never broke their codes, and the 
men are credited as a major force 
in the United States ’ victory in 
both wars. 
 
534 Code Talkers from the Navajo, 
Comanche, Meskwaki, Chippewa, 
and Oneida tribes were deployed 

during WWI. More than 420 of 
them were   Diné. 

 
“The United States owes the 
Navajo Code Talkers a tremen-
dous debt ‒ for their language, 
their courage and their heroic 
service to our state and nation,” 
said New Mexico Gov. Lujan Gri-
sham in a press release. “With 
two Code Talkers still living, 
there is no time to waste. New 
Mexico is proud of their legacy, 

and we are committed to sharing 
their story for generations to 
come.” 
 
In May, the Navajo Preparatory 
School Governing Board of Trus-
tees voted unanimously to approve 
a Memorandum of Agreement 
with the state to build and operate 
the museum. Partners include the 
New Mexico Indian Affairs Depart-
ment, General Services Depart-
ment, Department of Cultural Af-
fairs, Higher Education Depart-
ment and Department of Finance 
and Administration. The Navajo 
Preparatory school will manage 
the museum. 
 
“The partnership marks a mile-
stone in what will become a sig-
nificant tribally led cultural project 
to honor Navajo Code Talkers, ” 
said Head of School Shawna Alli-
son Becenti. “The Navajo Code 
Talkers saved countless lives and 
helped turn the tide of World War 
II. Their legacy deserves to be hon-
ored in a place that is rooted in Di-
né culture, led by our community.” 

Navajo code talkers Corporal Henry 
Bahe Jr. and Private First Class George 
H. Kirk. Bougainville, South Pacific, 
December 1943. Credit: (National Ar-
chives photo no. 127-MN-69889-B) 

https://www.fda.gov/food/buy-store-serve-safe-food/food-safety-your-kitchen#Toolkit
https://www.fda.gov/food/buy-store-serve-safe-food/safe-food-handling
https://www.fda.gov/food/buy-store-serve-safe-food/food-safety-your-kitchen
https://www.fda.gov/food/consumers/people-risk-foodborne-illness
https://www.fda.gov/food/consumers/people-risk-foodborne-illness
https://www.fda.gov/food/people-risk-foodborne-illness/food-safety-pregnant-women-and-their-unborn-babies
https://www.fda.gov/food/people-risk-foodborne-illness/food-safety-pregnant-women-and-their-unborn-babies
https://www.fda.gov/food/buy-store-serve-safe-food/everyday-food-safety-young-adults
https://www.fda.gov/food/buy-store-serve-safe-food/everyday-food-safety-young-adults
https://www.fda.gov/food/resources-you-food/hfp-education-resource-library
https://www.fda.gov/food/resources-you-food/healthcare-professionals
https://www.fda.gov/food/resources-you-food/healthcare-professionals
https://www.fda.gov/food/students-teachers/science-and-our-food-supply
https://www.fda.gov/food/health-educators/consumer-food-safety-educator-evaluation-toolbox-and-guide
https://www.fda.gov/food/health-educators/consumer-food-safety-educator-evaluation-toolbox-and-guide
https://www.fda.gov/food/health-educators/consumer-food-safety-educator-evaluation-toolbox-and-guide
https://www.foodsafety.gov/
https://www.foodsafety.gov/
https://www.fda.gov/food/consumers/food-safety-education-month#socialmedia
https://nativenewsonline.net/currents/navajo-code-talkers-museum-gets-20m-in-state-funding/?utm_medium=email&utm_campaign=0308912007-EMAIL_CAMPAIGN_2026_08_24_02_11&utm_source=Native+News+Online&npnl=Mzc0MTF8YzExYTk1NDUxZTcyMTE3NDExNzFjY2I0NmU3YzYxNmVmM2NmOTM
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Orange Shirt Day 2026  
 

Orange Shirt Day in 2026 will be observed on September 30, a day dedicat-
ed to honoring Indigenous children who were forced into Canada's resi-
dential school system and supporting survivors and their families. 
 

Significance of Orange Shirt Day 
This day serves as a vital reminder of the impact of residential schools. 
• Historical Context —  Orange Shirt Day originated from the experiences 

of Phyllis Webstad, whose orange shirt was taken from her on her first 
day at a residential school. 

• Purpose —  The day aims to promote awareness about the legacy of the 
residential school system and to encourage reconciliation. 

• National Recognition —  In Canada, September 30 is also recognized as 
the National Day for Truth and Reconciliation, emphasizing the importance of this observance. 

• Community Involvement —  Events and activities are organized across Canada to engage communities in dis-
cussions about the history and ongoing effects of residential schools. 

 

(Resources: Holiday Today, OrangeShirtDay.org, National Day For Truth & Reconciliation, National Day Calendar, Na-
tional Day Today) 

https://r.search.yahoo.com/_ylt=AwrNPk1Wa5hqNgIAWxtXNyoA;_ylu=Y29sbwNiZjEEcG9zAzEEdnRpZAMEc2VjA3Nj/RV=2/RE=1789583448/RO=10/RU=https%3a%2f%2fholidaytoday.org%2forange-shirt-day%2f/RK=2/RS=0_TgIgx6AKcyFal97Lu9Ant6DCs-
https://r.search.yahoo.com/_ylt=AwrNPk1Wa5hqNgIAXBtXNyoA;_ylu=Y29sbwNiZjEEcG9zAzIEdnRpZAMEc2VjA3Nj/RV=2/RE=1789583448/RO=10/RU=https%3a%2f%2forangeshirtday.org%2fabout%2forange-shirt-day%2f/RK=2/RS=_GA730E8Sn_OiMyW9nT8MkyCWMM-
https://r.search.yahoo.com/_ylt=AwrNPk1Wa5hqNgIAXRtXNyoA;_ylu=Y29sbwNiZjEEcG9zAzMEdnRpZAMEc2VjA3Nj/RV=2/RE=1789583448/RO=10/RU=https%3a%2f%2fwww.canada.ca%2fen%2fcanadian-heritage%2fcampaigns%2fnational-day-truth-reconciliation.html/RK=2/RS=DYdMNe_9VuSNxvv
https://r.search.yahoo.com/_ylt=AwrNPk1Wa5hqNgIAXhtXNyoA;_ylu=Y29sbwNiZjEEcG9zAzQEdnRpZAMEc2VjA3Nj/RV=2/RE=1789583448/RO=10/RU=https%3a%2f%2fnationaldaycalendar.com%2forange-shirt-day-september-30%2f/RK=2/RS=toMUvJ6XpuGE0MRCZ5_9VglFmaY-
https://r.search.yahoo.com/_ylt=AwrNPk1Wa5hqNgIAXxtXNyoA;_ylu=Y29sbwNiZjEEcG9zAzUEdnRpZAMEc2VjA3Nj/RV=2/RE=1789583448/RO=10/RU=https%3a%2f%2fnationaltoday.com%2forange-shirt-day%2f/RK=2/RS=cZgKaSeibBrctAJpUCq.nVW.OB8-
https://r.search.yahoo.com/_ylt=AwrNPk1Wa5hqNgIAXxtXNyoA;_ylu=Y29sbwNiZjEEcG9zAzUEdnRpZAMEc2VjA3Nj/RV=2/RE=1789583448/RO=10/RU=https%3a%2f%2fnationaltoday.com%2forange-shirt-day%2f/RK=2/RS=cZgKaSeibBrctAJpUCq.nVW.OB8-
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